
COMMUNICATIONS & IT COMMITTEE 

Agenda 
Thursday, March 11, 2021 

Clubhouse Four/Zoom 

1. Call to Order/Pledge of Allegiance

2. Roll Call/Notice of Quorum

3. Chairs Announcements

a. Introduction of Guests and Staff

Susan Hopewell, GRF President

Randy Ankeny, Executive Director

Ruth Osborn, Managing Editor

Daniel Fabian, IT Supervisor

Katya Lukina, Recording Secretary

b. Rules of Order

c. Chair’s Report

4. Shareholder/Member Comments (Limited to 3 minutes per person)

5. Approval of Minutes

a. Minutes of February 11, 2021 Communications/IT Committee meeting
(pp. 1-5)

6. Correspondence

a. Statue Removal, Audrey Wass (p. 6)

b. Statue Relocation, Peggy Beste (p. 7)

7. Staff Reports

a. IT Supervisor

i. Budget Variance Report (p. 8)

ii. IT Project Timeline (pp. 9-10)

iii. Website Statistics (pp. 11-12)

b. Managing Editor

i. Budget Variance Report (p. 13)

ii. Budget Comparison Report

iii. Publications Schedule Update (p. 14)

c. Executive Director

8. Sub-Committee Reports (N/A)



9. Unfinished Business

a. Tecnavia Update

b. Clubhouse Four Dais Survey. Update (pp. 15-19)

c. Community Guide Cover. Update (p. 20)

d. Community Guide Map. Update (p. 21)

e. SMS Text Alerts. Update

10. New Business

a. GRF Survey (p. 22)

11. Governing Documents

a. Adopt:

i. Policy 20-5595-2, Advertising Policy – Fees (p. 23)

ii. Policy 20-5595-2A, Advertising Policy – Fees – Addendum (p. 24)

iii. Policy 5595-3, Advertising Procedures (p. 25)

b. Amend:

i. Policy 20-2806-1, Community Publications (pp. 26-32)

ii. Policy 20-5585-1, Advertising (pp. 33-36)

c. Rescind:

i. Policy 20-2806-2, Community Publications – Fees (p. 37)

ii. Policy 20-2850-3, Advertising Commissions (p. 38)

iii. Policy 20-2860-1, Establishing Advertising Rates (p. 39)

iv. Policy 20-2861-1, Advertising for Estate and Patio Sales (p. 40)

v. Policy 20-2866-1, Bilingual Advertising (p. 41)

vi. Policy 20-5581-1, Communications Department Advertising

(pp. 42-43)

vii. Policy 20-5583-3, Minibus Advertising (p. 44)

12. President’s Comments

13. Future Agenda Items

14. Next Meeting

April 8, 2021

15. Adjournment



COMMUNICATIONS/IT COMMITTEE MINUTES 
February 11, 2021 

The COMM/IT Committee meeting was held on Thursday, February 11, 2021, and was 
called to order at 1:00 p.m. by Vice Chair Gerber in Clubhouse Four and via Zoom, 
followed by the Pledge of Allegiance. 

ROLL CALL 

Present: Ms. J. Isom, Chair (Zoom) Mr. L. Slutsky (1:05) 

Ms. M. Gerber 
Ms. C. Levine (Zoom) 

Ms. L. Stone (Zoom) 
Mr. R. Collazo (Zoom) 
Ms. S. Hopewell, Ex-Officio 

Absent: 

Also 
Present: 

Mr. W. Thompson 

Mr. N. Massetti, GRF Board member, Mutual Seventeen (Zoom) 
Ms. P. Snowden, GRF Board member, Mutual Two (Zoom) 
Mr. R. Ankeny, Executive Director 
Mr. D. Fabian, IT supervisor 
Ms. R. Osborn, Managing Editor 
Ms. K. Lukina, Recording Secretary 

The agenda actions of the committee will be limited only to the members of the committee 

and will only constitute such actions in accordance with stated committee policy and/or 

provide recommendations to the GRF Board of Directors at its regular Board meeting on 

the 4th Tuesday of the month.  GRF Board members who are not committee members 

will be allowed to comment when recognized by the Chair and only during the proscribed 

Foundation member comment period, not to exceed four minutes, as set forth in Policy 

5610, Participation by Foundation Members.  The minutes of today’s committee meeting 

will be presented to the Board for approval following the approval of the Committee 

meeting minutes in March of 2021. 

CHAIR’S ANNOUNCEMENTS 

Vice Chair Gerber greeted and welcomed everyone to the Communications/IT 
Committee meeting and introduced Foundation members, guests and staff, including 
Executive Director Randy Ankeny, IT Supervisor Daniel Fabian, Managing Editor Ruth 
Osborn and Recording Secretary Katya Lukina. 

Rules of Order 

Vice Chair Gerber asked everyone to silence their cell phones, wait for their turn to speak 
and avoid side conversations.  
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Chair’s Report 
 
Vice Chair Gerber had no report to present at the time of the meeting. 
 
SHAREHOLDER/MEMBER COMMENTS 
 

There were no comments made by shareholders/members at the time of the meeting. 

APPROVAL OF MINUTES 
 

The minutes of January 14, 2021, Communications/IT Committee meeting were 

approved as corrected. 

 

CORRESPONDENCE 

 

Following a brief discussion on the email from noted L.A. Times writer, Steve Lopez, Ms. 

Isom MOTIONED, seconded by Ms. Levine -  

 

TO publish Mr. Lopez’s column in LW Weekly on seeking 

input from LW residents on retirement. 

 

The motion was carried unanimously by Committee members present and on Zoom. 

 

STAFF REPORTS 

 

IT Supervisor 

 

Budget Variance Report 

 

The IT Supervisor spoke of a budget variance report for CC 934 as presented and briefly 

discussed the benefits of current e-signature software. 

 

IT Project Timeline 

 

The IT Supervisor spoke of the IT Project Timeline as presented. 

 

Website Statistics 

 

The IT supervisor spoke of website statistics report as presented and stated that the 

number of sign-ups has recently doubled due to vaccination clinics. 

 

Following a brief discussion, the Committee asked the IT Supervisor to present the 

statistics of unsubscribed contacts at the next scheduled Committee meeting. 

 

Managing Editor 

 

Budget Variance Report 
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Budget Comparison Report 

 

The Committee reviewed budget variance report for CC 236 as presented by the 

Managing Editor.  

 

Publications Schedule Update 

 

The Managing Editor spoke of the publications schedule as presented and stated that 

the publication of 2021 Community Guide has been moved to July due to election, and 

LW Community map will be printed in mid-March. 

 

Following a brief discussion on county’s COVID-19 projections, Ms. Gerber 

MOTIONED, seconded by Mr. Slutsky - 

 

TO cancel publication of the 2021 Spotlight, because there 

will be no Amphitheater season to publicize in 2021.  

 

The motion was carried unanimously by Committee members present and on Zoom. 

Executive Director 

 

The Executive Director spoke of the annual report advertising and expressed his 

gratitude to the News and IT Departments for their active involvement in community 

vaccination program. 

SUB-COMMITTEE REPORTS (N/A) 

 

UNFINISHED BUSINESS  

 
Tecnavia 

 

The IT Supervisor spoke of Tecnavia project background and reviewed a proposed 

interface between Tecnavia’s LW Weekly online edition and the LWSB.com website, 

among other considerations.  

 

Following a discussion, it was a consensus of the Committee to further discuss this topic 

at the next scheduled Committee meeting. 

 

CH 4 Dais Discussion 

 

The IT Supervisor reviewed the results of a survey on upgrading audio/visual 

equipment for the dais in Clubhouse Four, as presented, based on the survey input 

provided by GRF Board members and Recording Secretaries. 

Following a discussion, it was a consensus of the Committee to further discuss this topic 

at the next scheduled Committee meeting. 
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Community Guide Covers 

 
The Committee reviewed revised covers for the 2021 Community Guide and Telephone 

Directory as presented. A majority of the Committee opted for the golf course cover 

(option #5) with a complementary color palette for page tabs and margins.  

 

It was a consensus of the Committee to review the final cover for 2021 Community Guide, 

revised as discussed, at the next scheduled Committee meeting. 

 

NEW BUSINESS 

 
Annual Report 
 
The Executive Director stated that the 2021 Annual report will be printed in May, have 
individual photos of the Board members, and have a binding. 

 
Community Guide (map) 
 
The Committee reviewed two community guide LW map options, as presented. 
 
Following a discussion, Ms. Isom MOTIONED, seconded by Ms. Gerber -  
 

TO accept the Community Guide option #2 (yellow roads), with 
the following revisions: identify major LW landmarks, change 
the map’s orientation and make the main gate icon larger.  

 
The motion was carried unanimously by Committee members present and on Zoom. 
 
It was also a consensus of the Committee to review the revised LW Community Guide 
map at the next scheduled Committee meeting. 
 
Community SMS Text Alerts 
 
The Committee reviewed SMS text alerts pricing plans to be used along with LW Live 

to send alerts to the residents, as presented by the IT Supervisor. 

 

Following a discussion, the IT Supervisor stated that he will set up a system to provide 

emergency texts in LW (at no cost).  

It was a consensus of the Committee to discuss whether to implement the texting system 
in LW at the next scheduled Committee meeting. 
 

PRESIDENT’S COMMENTS 
 

President Hopewell expressed her appreciation to Vice Chair Gerber for leading the 

meeting and stated that she is looking forward to the updates on Community Guide. 
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FUTURE AGENDA ITEMS  
 

Unfinished Business:  
 

a. Tecnavia Update 

b. Clubhouse 4 Dais Survey. Update 

c. Community Guide Cover. Update 

d. Community Guide Map. Update 

e. SMS Text Alerts. Update 

 

NEXT MEETING 

 

March 11, 2021 

 

ADJOURNMENT 
 

Vice Chair Gerber adjourned the meeting at 1:59 p.m. 

 

 
 

 

________________________________ 

Marsha Gerber, Vice Chair 
COMMUNICATIONS/IT COMMITTEE 
 
KL 02-11-21 
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Correspondence: Statue Removal 

 
 
From: Audrey peony <pinkpeonies4u@gmail.com>  
Sent: Friday, February 26, 2021 5:56 PM 
To: Randy L. Ankeny <randya@lwsb.com> 
Subject: 
  
Statue 
  
1. Please remove this distasteful and embarrassing statue that serves no purpose but to 
depress anyone viewing it. 
  
2. Consider the health of unaware shareholders when you allow advertising of 
unlicensed, by city and state, drug dealers. Having a wholesale peony farm surrounded 
by pot farms, I know the carcinogenic sprays that are used to grow big buds. Another 
lawsuit waiting to happen. 
When I called the newspaper last May, I was told they took the add with a wink and a 
nod. Info is available online. 
  
Audrey Wass 
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Correspondence: LW Social Media Management, Peggy Beste, Mutual 11 

From: peggybeste@aol.com <peggybeste@aol.com> 
Sent: Wednesday, March 10, 2021 11:28 AM 
To: Randy L. Ankeny <randya@lwsb.com> 
Subject: Statue 

It is my understanding that no one in GRF looks at the Next Door and Facebook posts of Leisure World. 
That is a mistake I hope is reconsidered. Joe Osuna should be paid to be your social media director. He 
acts on your behalf disseminating information that is accurate and is the best source of information 
when we cannot get a response from GRF.   

Sent from the all new AOL app for iOS 

mailto:peggybeste@aol.com
mailto:peggybeste@aol.com
mailto:randya@lwsb.com
https://apps.apple.com/us/app/aol-news-email-weather-video/id646100661


Correspondence: Statue Relocation 

 
 

From: peggybeste@aol.com <peggybeste@aol.com>  
Sent: Monday, March 8, 2021 9:20 AM 
To: Randy L. Ankeny <randya@lwsb.com> 
Subject: Relocate statue to appropriate setting 
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Budget Variance Report – January 2021 
IT Services - CC 934 

  

 

 

    
GL Code Account Description Variance Explanation 
6438000 Other Professional Services -4,175 Unfavorable - Dynamics year end 

update software support from 
Boyer. 

6481000 Computer Maintenance & Software 1,863 Favorable - Charged 11 months 
for software annual maintenance 
in January 2021 and 1 month in 
December 2020.     

 
Total Explained Variances -2,312 of -1,912  
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IT Project Timeline 

Project Timeline - Chart 
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Project Timeline - Table 
 

Project & Description Status Complete 
Bulk Cable Contract 
Research bulk cable contracts for Mutuals 
 
RFP has been written and submitted to all vendors.  
Received proposals from 4/6 vendors.  Analyzed and 
compiled report for President’s Council.  Awaiting Mutual 
direction. 

Complete Feb 
2021 

Community Texts 
SMS Text system for community alerts 
 
Research community alert system to accompany LW Live.  
Will allow us another channel to easily communicate with 
residents. 

Complete Mar 
2021 

Maxxess Gate Access Control 
New visitor access control system 
 
Maxxess Access Control server and tablets are configured.  
Resident data is syncing daily.  Working on installing pass 
printer. 

In progress Mar 
2021 

Surveillance Camera Upgrades 
Audit and replace/upgrade surveillance cameras 
 
Analyzed existing cameras.  Low-resolution and key locations will 
be upgraded.  Troubleshooting issue cameras.  Will gather # of 
cameras to be purchased and install. 

In progress May 
2021 

Paramount POs 
Software to facilitate the purchase order process 
 
Research and choose PO software.  Currently in the early 
implementation phase. 

In progress May  
2021 

Website Redesign 
Redesign the existing GRF website (www.lwsb.com) 
 
Researched and chose web design agency.  Currently in the 
Discovery and Design phase of the project. 

In progress July  
2021 

CH4 Dais 
Upgrade Clubhouse 4 Dais 
 
Compiled questionnaire to send to the recording secretaries and 
BOD.  Research various solutions.  Choose and implement. 

In progress July 
2021 

Square POS 
Point of sale software for credit/debit card transactions 
 
We are using Square POS in Recreation and NCR POS in all other 
departments.  Implement Square POS in all departments.  
Purchase software and hardware.  Configure iPads.  Create 
inventory.  Provide training. 

In progress August 
2021 

Fleet GPS tracking 
GPS tracking for GRF fleet 
 
Research GPS tracking solutions.  Analyze proposals/pricing and 
choose solution. 

Pending September 
2021 
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Website & LW Live Statistics 
Traffic and pageviews 

Unique visitors 
 

 
37,300 

(-12,400) 
 

Total visits 
 

 
50,100 

(-21,900) 
 

Most visited pages 

 

1. Onsite Home Sales 

2. Vaccine Sign Up 

3. Newspaper 

4. Reservations 

5. Livestream 

 

6. Contact Us 

7. Agendas/Minutes 

8. Announcements 

9. New Buyer Info 

10. Community Map 

 
 

LW Live 

# OF CONTACTS 

 
6,700 
(+200) 

#  OF CAMPAIGNS 
 

 
 

48 LW Lives sent 
(-10) 

      

                 * 30 contacts unsubscribed since February 
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Visitors by Country 

 

Visitors by City 

 

Age 

 
Gender 
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Budget Variance Report – January 2021 

News  - CC 236 
   

    
GL Code Account Description         Variance  Explanation 

    

6101000 236 Salaries, Commissions, Taxes - News              4,089  Favorable - Vacant positions, fewer ads equals lower commissions 

6483500 236 Newspaper Distribution - News                 115  Favorable - This line item now includes Tecnavia services for electronic 
distribution of LW Weekly. 

6483505 236 Insert Distribution Labor - News              1,365  Favorable - Switched vendor for cost savings 

6483515 236 Newspaper Printing - News              6,801  Favorable - Budget assumed increased printing costs that did not materialize 

5385000 236 Other Income - News                  (60) Unfavorable - Subscriptions are being phased out as LW Weekly is available 
online and processing costs exceeded income. 

5731100 236 Insert Ad Income - News                (875) Unfavorable - COVID19 advertising decline 

5731500 236 Display Advertising - News                 667  Favorable - Surge in Medicare Open Season advertising offset COVID-related 
declines 

5732400 236 Newspaper Front Footer Ad Income - News              1,200  Advertisers are returning to Page 1 slots 

    

 Total Explained Variances  $        13,302   of $15,702  
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2021 PUBLICATIONS PRODUCTION SCHEDULE

2021 Community Guide/Telephone
Directory

Ongoing (ads sold for 2020 book 
which was not published are being 
updated for 2021).

Moved to July to accommodate the 
inclusion of 2021-22 GRF Board of 
Directors’ photos. 

LW Map-2021 Ongoing—Sales are underway to 
large advertisers; bookings nearly 
full.

ASAP; the map has been finalized; 
estimate end of March for door-to-
door delivery.

2021 Spotlight Undetermined if shortened Am-
phi season is still possible; staff is 
ready to produce abbreviated ver-
sion if necessary.

TBD

2021 GRF Annual Report Undetermined if ads will be sold for 
this book; ads were not sold in 2020.

May 7, 2021

Minibus Schedule TBD; Mini Bus route information 
remains accurate (despite pandemic 
changing OCTA route info) and there 
is adequate supply of schedules at 
present. Working with Transporta-
tion on the best time to produce new 
schedule.

NA

2022 LW Calendar September-November 1, 2021 First week in December

Upcoming: 60th Anniversary 
Commemorative Souvenir Booklet

Through April 2022 Delivery in mid-June or to coincide 
with special event

PUBLICATION SELL DATES DELIVERY/NOTES
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Golden Rain Foundation Leisure World, Seal Beach 

COMMITTEE ACTION REQUEST 

TO: COMMUNICATIONS & IT COMMITTEE 
FROM: RANDY ANKENY (R.A.) 
SUBJECT: CLUBHOUSE 4 DAIS UPDATE 
DATE: MARCH 11, 2021 
CC: FILE 

We have reviewed the Clubhouse 4 dais systems and consulted with TM AV Consulting and 
Integration to obtain a quote to update the hardware for meetings.  The vendor recommends 
a Shure integrated voting, audio, and video system. 

The quote in Exhibit A includes upgrades for new microphones, digital voting stations, digital 
voting name plates, and adjustable LCD monitors.  The audio/video station includes further 
upgrades for digital mixer and touch screen controls, new ceiling speakers, equipment racks, and 
video routing equipment.  

The total cost of the Synology NAS backup solution is $83,652 (Exhibit A).  Minimum of 10 years 
of annual service and maintenance is included. 

I move to recommend the Communications & IT Committee approve the purchase to upgrade the 

Clubhouse 4 Dais system for $83,652 to be charged to Reserves (replacement of existing assets) 

and Capital (purchase of new assets). 
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Estimate
Date

2/25/2021

Estimate #

2021150 Rev

Name / Address

Golden Rain Foundation
Randy
PO Box 2069
Seal Beach CA 907340

Ship To

Golden Rain Foundation
Club House 4
13533 Seal Beach Blvd
Seal Beach, CA 907340

30828 VIA LAKISTAS
LAKE ELSINORE
CA 92530

P.O. No.

Voting/Board Meet...

Terms

75% Custom build ...

Event

Dias/Audio/Video Overhaul

Please make payable to TM AV Consulting & Integration Inc

Signature

Total

TM AV Consulting & Integration Inc.

Description Qty Rate Total

Club House 4 Dias Voting and Microphone Integrated System,
Existing system clean up /Audio upgrade with mix minus return
feeds/Video routing control and equipment all rackmounted in
equipment closet at back of room
Shure Conference and Voting Integrated system Central control unit
for MXC series conference units* ++

1 798.55 798.55

*Shure Conference Voting/Microphone stations w/LCD screen,
speaker

20 876.45 17,529.00

Shure Cardiod dual flex Microphone w/Bi color LED 10pin
connector for MXC conference units, black

20 159.90 3,198.00

Shure Black Locking Metal Windscreen for Microflex Microphones
(cleanable)

20 16.00 320.00

Shure Conference Voting Name plates 20 1,245.00 24,900.00
Shure Power supply for DIS CCU 1 538.75 538.75
Shure Feature license upgrade from DDS5900 to DCS6000 1 1,000.00 1,000.00
System Computer (w/triple monitor-below) (ext desktop w/split out
for Secretary Viewing) (dedicated for voting and meeting control)

1 789.00 789.00

19/20 inch Video Monitors for Director (2) and Secretary or ? (1)
Dell w/adjustable height mounts

3 199.00 597.00

Video monitors for each Board member seat at Dias (12 inch
HDMI) 1920x1080

20 139.85 2,797.00

Video HDMI Distribution amplifier for 20 monitors 3 189.20 567.60
HDMI Cables for Dias distribution (monitors 20 various lengths)
3ft, 6ft, 8ft

20 9.50 190.00

Voting & Dias Microphone integrated system  *** 53,224.90

Audio Room system repairs and All Existing Streaming Video
equipment rack mounting with Equipment Closet renovation
Digital mixer network control 1 2,340.00 2,340.00
SCRIPTING LICENSE CORE 110 1 275.00 275.00
UCI SOFTWARE LICENSE 1 115.00 115.00
QSC TSC80  8" touch screen 1 1,039.50 1,039.50

Page 1

EXHIBIT A
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Estimate
Date

2/25/2021

Estimate #

2021150 Rev

Name / Address

Golden Rain Foundation
Randy
PO Box 2069
Seal Beach CA 907340

Ship To

Golden Rain Foundation
Club House 4
13533 Seal Beach Blvd
Seal Beach, CA 907340

30828 VIA LAKISTAS
LAKE ELSINORE
CA 92530

P.O. No.

Voting/Board Meet...

Terms

75% Custom build ...

Event

Dias/Audio/Video Overhaul

Please make payable to TM AV Consulting & Integration Inc

Signature

Total

TM AV Consulting & Integration Inc.

Description Qty Rate Total

TSC60 QSC Qsys 5.5" Touch screen (East and West wall room
controls)

2 890.00 1,780.00

24 Port  POE Managed Network Switch
24 Port POE or 12 POE + 4 SFP+

1 1,199.00 1,199.00

UPS Backup/Brown out surge protector,  rackmounted 1 689.00 689.00
ASUS ACCESS POINT (CLOSED NETWORK) 1 225.00 225.00
APPLE IPAD 9" w/hard case 1 440.00 440.00
Ceiling speakers (backcan enclosed) Commercial 50W 30 55.00 1,650.00
Network patch and installation parts Misc Supplies 1 100.00 100.00
44 Space Equipment Rack 22 deep min interior  (revised price on
sale until 2.28.21)

1 1,089.00 1,089.00

Rack Shelf/ misc non rackmounted components 4 86.00 344.00
Cableing Network audio/video feeds to Dials from equipment rack
(Video returns, audio, system control and camera SDI )

1 850.00 850.00

Floor pocket for all stage connections  (Ethernet, SDI, Etc ) 1 252.23 252.23
Video matrix switcher for all TV routing, all rooms 8 in 8 out
10BaseT (selectable routing of all TV's for any source or
destination)

1 5,978.00 5,978.00

Subtotal Equipment 18,365.73
Sales tax *** (both subtotals conf system above $53,224.90 and
18,365.73 =$71,590.63)

5,448.30 5,448.30

Shipping/Freight Ground/all equipment 1 278.25 278.25
Installation Labor (reduced rate)  full rate $5,580.00 ($2,630
reduction) xxx

1 2,950.00 2,950.00

All Systems Programming & Commissioning (all testing,
adjustments, EQ of all 3 rooms) 
(reduced rate) full rate $4,900.00 ($1,518 reduction)xxx

1 3,385.00 3,385.00

Notes: 
Clubhouse 4 
A.Dias voting and microphone integrated system control with
Touchscreen stations for each member

Page 2 17



Estimate
Date

2/25/2021

Estimate #

2021150 Rev

Name / Address

Golden Rain Foundation
Randy
PO Box 2069
Seal Beach CA 907340

Ship To

Golden Rain Foundation
Club House 4
13533 Seal Beach Blvd
Seal Beach, CA 907340

30828 VIA LAKISTAS
LAKE ELSINORE
CA 92530

P.O. No.

Voting/Board Meet...

Terms

75% Custom build ...

Event

Dias/Audio/Video Overhaul

Please make payable to TM AV Consulting & Integration Inc

Signature

Total

TM AV Consulting & Integration Inc.

Description Qty Rate Total

B.12 inch HD video monitors for each of the 20 Dias location for
viewing results and voting status
C.Electronic name plates at each station with auto update per loaded
"meeting" chosen or via media card board member can load at local
seating location and it will auto populate name and seating location
on software and name plate.
D.++ Room audio system must be upgraded to provide the correct
audio inputs and output to create mix/minus for zoom feeds. New
audio will eliminate all existing audio equipment in closet rack
except for amplifiers.
Audio overhaul, including rack mounting all equipment in closet,
removal of all non used equipment and interface all existing and
new into rack. Wire, test, program, training: with future expansion
options 
QSC QSYS system is a dedicated audio mixing and conference
interface system along with other operational features and expansion
for future. This system will replace the existing old Shure auto
mixers currently in facility. 
ipad included in system package for "mobile" control while in venue
you will also get full room Eq and numerous other functions to
enhance audio quality.
E.Qsys will also allow room combine options for three separate
rooms or any configuration as needed via touch screen or Ipad
control.
all existing audio inputs will be accommodated with this system. 
F.Video matrix control, All TV Monitors feed from central routing
matrix, all controllable on front of unit or on IPAD.
any source to Any TV monitor WITHOUT REPATCHING
CABLES.
G.Installation estimated 4 days from start. (based of 10 hour days)
H.Onsite training and Event attendance for first Two meetings or as
needed.

Page 3 18



Estimate
Date

2/25/2021

Estimate #

2021150 Rev

Name / Address

Golden Rain Foundation
Randy
PO Box 2069
Seal Beach CA 907340

Ship To

Golden Rain Foundation
Club House 4
13533 Seal Beach Blvd
Seal Beach, CA 907340

30828 VIA LAKISTAS
LAKE ELSINORE
CA 92530

P.O. No.

Voting/Board Meet...

Terms

75% Custom build ...

Event

Dias/Audio/Video Overhaul

Please make payable to TM AV Consulting & Integration Inc

Signature

Total

TM AV Consulting & Integration Inc.

Description Qty Rate Total

I.xxx Rate reduced for above complete package only, must be done
together for reduction to apply.
Installation,Programming, Training and support onsite and remotely
as needed.
J.Shure Equipment is custom made to order, estimated deliver time
is 4-6 weeks from order and prepayment (Shure special order
policy)
During this time period the remainder of upgrades can be completed
and wiring pre installed for new system.
Dias modifications will be needed for new equipment installation
upon delivery.

OK to break this down $83,652.18  divided x 60 months (5 years) =
$1,394.20 per month
System Min life span of 10 years with annual service and
maintenance.
$83,652.18 divided x 120 months (10 years) = $697.10 per month

Page 4

_____________________________________
To Accept this proposal please sign and return.  Please note deposit and payment terms

$83,652.18
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It’s been a long year of shut-downs and emer-
gency notifications as the COVID-19 pandemic 
unfolded. As restrictions were imposed, followed 
by hastily organized vaccine clinics, it became 
clear that reliable channels of communication are 
vital in making information accessible to all. 

In the interest of improving those channels, the 
Golden Rain Foundation would like residents to fill 
out the following survey. Your feedback will help the 
GRF explore new ways to get the word out, whether 
it’s news of a trip, a traffic detour or an emergency 
unfolding. 

You may fill out the survey here or online at www.
lwsb.com. The survey should be completed and 
returned by ____. 

All printed and online entries will be entered into 
a raffle to win a $25 Carl’s Jr. gift card.

Thank you for participating. 

Please print your full name and Mutual.

_________________________________________

How long have you lived in Leisure World?

_____________________________________________

COMMUNICATING WITH THE GRF

Excluding information you receive from your 
Mutual, do you believe the GRF communicates 
with you?
__ Too frequently
__ Just the right amount
__ Not frequently enough

Which form of communication do you prefer?
__ Print (LW Weekly, flyers)
__ Electronic (LWSB.com, LW Live email notifica-
tions)
__ Audio (emergency alert phone calls)

WHERE DO YOU GET COMMUNITY NEWS?

Which of the following do you use to communi-
cation? (Mark all that apply.)
__ LW Weekly
__ LWSB.com
__ Seal Beach Channel 3
__ Facebook
__ Twitter
__ YouTube
__ nextdoor.com
__ Zoom (GRF/Mutual meetings)
__ Community Bulletin Boards/Golden Rain Road 
marquee
__ Discussions with friends/neighbors

LW WEEKLY READSHIP INTEREST

In reading the LW Weekly, which of the following 
do you find most important?
General Interest
__ Front Page
__ Letters to Editor
__ Columns
__ Calendar
__ Arts/Leisure
__ Club and events
__ Health/fitness
__ Travel
__ Sports
__ Religion
__ Puzzles/games
__ Classifieds
__ Obituaries

Main News
__ Feature stories on residents
__ Security reports
__ Community projects
__ Recycling/conservation
__ Emergency preparedness and CERT News
__ News of community-wide events
__ GRF Board news/meeting dates
__ GRF budget information
__ GRF Board election information

Columns
__ HCC/Medical
__ GRF Board Members
__ Legislation/Advocacy 
__ Safety
__ Senior Services
__ Scams
__ Shareholder/Member
Other: ___________________________________ 

What topics are the most important to you? (Rank 
them from 1 to 5, with 1 being the most important.)
__ GRF Board actions
__ GRF Committee activities
__ Entertainment schedules (Amphitheater shows, 
movies, excursions outside LW, special events, like 
Valentine’s dinner party, car show)
__ LW sports activities
__ Mutual activities
__ Volunteer activities and opportunities
__ Profiles on LW residents
__ News on Seal Beach and areas outside LW (de-
velopment, Seal Beach news, police reports 
__ LW club news and stories
__ Self improvement (health, fitness, finacial plan-
ning)

Other:____________________________________

CONNECTING ONLINE

GRF Recreation has a website portal allowing resi-
dents to schedule golf course tee times and book 
reservations or purchase tickets. Would you use 
the system to purchase tickets or make reservations 
for the following (mark all that apply)?
__ Golf tee times
__  Swim times at the pool
__  LW events
__  Concerts
__  Excursions outside LW
__  Alert Security of incoming visitors
__  Food truck reservations

Do you routinely purchase products and/or ser-
vices from LW Weekly advertisers?
__ Yes
__ No
If no, why not? 

____________________________________________

____________________________________________

____________________________________________ 

Would you take advantage of exclusive LW offers/
deals if they were available through the LW Weekly 
online edition?
__ Yes
__ No
If no, why not?
____________________________________________

____________________________________________

____________________________________________ 

What type of information would you like to see 
added to the LW News?
____________________________________________

____________________________________________

____________________________________________ 

What type of information would you like to see 
added to lwsb.com?
____________________________________________

____________________________________________

____________________________________________

____________________________________________

OTHER SUGGESTIONS FOR IMPROVEMENT 
 
____________________________________________

____________________________________________

_____________________________________________

____________________________________________ 

Survey

22



20-5595-2
COMMUNICATIONS 

Advertising – Fees   

(xxx 21)      GOLDEN RAIN FOUNDATION Seal Beach, California 

Page 1 of 1 

1. Terms of Payment (originally 20-5585-1)

The following standard terms and conditions apply to all display advertising

orders placed with GRF (The Publisher):

1.1. Advertiser shall be invoiced by The Publisher on a monthly or weekly basis 
upon completion of the calendar month or week in which the advertising 
was published unless stated otherwise in the applicable Schedule. 

1.2. Net 30: The Publisher’s payment terms are Net 30 days from the date of 
invoice. 

1.3. 2% /10 Net 30: 2% discount can be issued to Advertiser only if payment 
is received in full within 10 days from invoice date. 

1.4. Late fee of 1.5% of the unpaid balance will be assessed at the end of each 
month after Net 30 term of the date of the invoice. 

1.5. All sums payable by Advertiser to The Publisher are net and exclude 
agency fees/commissions or any photography or graphic design / artwork 
that might be needed. 

1.6. Non-payment of invoices, deposits or advertising orders is NOT regarded 
as cancellation and the advertiser will still be held liable for the full 
advertising rate as booked.  
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1. Classified Advertising

1.1. Classified ads must be submitted with payment by Monday at 2:30 p.m. 
for publication in the Thursday edition of the LW Weekly. 

2. Standard Commercial Rates

2.1. The standard commercial rate is $12 for a maximum of 12 words or fewer 
per week or $11 for 12 words if running four sequential weeks or $10 for 
12 words if running for 12 sequential weeks.  

2.2. Each additional word over the maximum of 12 costs 25 cents.  
2.3. Extra features, such as bolded or centered type, cost $1 per addition. A 

border or icon may be added for $2 each. 

3. Shareholder, Non-Commercial Rates

3.1. The shareholder, non-commercial rate is $8.00 for a maximum 12 words or 

fewer per week. 

3.2. Each additional word over the maximum of 12 is $0.25. 

3.3. Extra features, such as bolded or centered type, is $1.00 per addition. A 

border or icon may be added for $2 each. 
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1. Rights & Responsibilities (originally 20-5581-1)

1.1. In addition to any other rights, the Publisher or Head of Department on 
behalf of the Publisher may: 

1.1.1. Immediately remove Advertiser’s Ad(s) in the event of non-
payment by Advertiser within outlines time period; 

1.1.2. Limit credit of the account if the Advertiser’s account is 
delinquent; 

1.1.3. Refuse Ads placement if the Advertiser’s account is delinquent. 

2. Director of Finance is responsible for establishing the accounts receivable
procedure and routine collection of accounts with the assistance of the Head of
Communication Department.

3. Advertising Commissions (originally 20-2850-3)
The Communication Department Head and Executive Director will use and semi-
annually review the schedule of commissions to be paid for obtaining advertising.

3.1. Types of Accounts 

3.1.1. New Accounts 
Corporations, companies and /or individuals that have never 
run/placed an ad with the LW Weekly or have not advertised with 
the LW Weekly for more than one year. 

3.1.2. Existing Accounts 
Corporations, companies and/or individuals that advertise with 
the GRF Communication Department on a consistent or recurring 
basis defined as no less than 48 ads or 12 consecutive months 
(at least 24 ads), whichever happens first. 
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1. PURPOSE

This document provides rules for the use of print (LW Weekly), digital (LW Live) and other
communications media within the community.

2. GRF COMMUNITY NEWSLETTER (LW Weekly)

The GRF Community Newsletter (LW Weekly) provides a communications medium for the
Golden Rain Foundation (GRF) Board of Directors and the Mutual Boards of Directors. It
also serves as a community newsletter reporting on events of importance to the community.
Such information is sometimes submitted by residents, GRF staff and others. The LW
weekly will consider submissions for publication subject to the following limitations and
within the following categories:

2.1. Limitations Related to Submissions In General 

These limitations apply to all categories of submissions made to the LW Weekly. 

2.1.1. The GRF Communications Department only accepts submissions 
directly from GRF members, GRF Management staff or Government 
officials. 

2.1.2. Submissions may be published at the discretion of the Director of the 
Communications Department. The GRF Board and GRF 
Communications/ITS Committee may be consulted regarding 
submissions. 

2.1.3. Submissions are published subject to current GRF governing 
documents, Communications Department procedures, anticipated 
reader interest and available space. 

2.1.4. The LW Weekly staff will preserve the “flavor” of an article as much as 
possible but some editing and rewriting of stories may be necessary. 

2.1.5. Submissions deemed by GRF staff to be scurrilous, libelous, defamatory, 
repetitive or otherwise inappropriate will not be published. 

2.1.6. Submissions concerning political issues outside of the community and 
the City of Seal Beach will not be published. 

2.1.7. A disclaimer will be published in the LW Weekly stating that the opinions 
expressed in published submissions and columns do not  necessarily 
reflect the opinions of the GRF Board of Directors, GRF members or GRF 
staff. Submissions and columns are the opinion of the writer and are not 
routinely checked for accuracy. 

2.1.8. News releases of a political nature may be edited to contain only “hard 
news” facts. Portions containing potentially controversial material, or 
which state a politician’s qualifications, platform, goals, etc., may be 
deleted. Such information may be published only in the form of paid 
political advertising. 

2.1.9. The LW Weekly reserves the right to refuse to publish any submission, 

AMEND
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including those of a political nature and political advertising, without an 
explanation. 

 
2.2. Limitations Related To Coverage Of Election Candidates 

These limitations apply to candidates running for election to the GRF Board of Directors, a 
Mutual Board of Directors or any Public Office. 

 
2.2.1. The GRF Communications Department acknowledges the general news 

value to GRF members of a candidate’s official announcement of running 
for the GRF Board of Directors, the Mutual Board of Directors or Public 
Office and will report only on the announcement itself from a strictly 
limited news perspective. 

2.2.2. Should a candidate withdraw from a race, the LW Weekly will report the 
event as a news event. 

2.2.3. The GRF Communications Department further acknowledges its 
absolute obligation to avoid the appearance of advocacy or bias of any 
kind. Therefore the GRF Communications Department will not knowingly 
publish in any future issue any content identified by editors as reflecting 
any party line or being in support of or in opposition to any candidate after 
an individual has issued an official announcement of candidacy and the 
GRF Communications Department has been notified before Tuesday 
noon. 

2.2.4. Limited content includes but is not limited to letters to the editor,  news 
stories and what editors identify as politically charged language or visual 
representation in any feature story, photograph, illustration, caption, 
audio file, video, animation, event review, column or other submission. 

2.2.5. The LW Weekly will not knowingly publish any column, image, 
photograph, illustration, caption, audio file, video, animation, event 
review submission or opinion piece written by or about the candidate. 

2.2.6. Candidates, as GRF members, may submit the same general-interest 
content as any member is allowed to submit, such as an  event 
announcement, but such content will be strictly evaluated for 
appropriateness by the standards outlined above. 

2.2.7. Candidates may purchase advertising space but all such advertisements 
will be clearly marked as a political advertisement and must include an 
official statement by the candidate that the candidate endorses the 
advertisement. No preferential placement in the layout will be given to 
political advertising. 

2.2.8. Upon conclusion of the respective election the result will be reported in a 
news format. Candidates will no longer be subject to the election-period 
restrictions. 
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2.3. Community Submissions Categories 

The LW weekly will consider submissions for publication as qualified within the following 
categories:  

 
2.3.1. Letters to the Editor 

 
2.3.1.1. The maximum number of words allowed for submissions is 

250. 
2.3.1.2. Submissions must be of general interest to the community 

and may contain opinions, suggestions, compliments and 
complaints.  

2.3.1.3. Submissions may be edited for purposes of grammar, clarity 
or number of words without notifying the writer. 

2.3.1.4. Submissions with the stipulation that they may not be edited 
shall not be published. 

2.3.1.5. Submissions addressed to third parties or have been 
published elsewhere shall not be published. 

2.3.1.6. Submissions that refer to a published article, column, or 
submissions in the LW Weekly or another newspaper must 
identify that article, column, or submission by name, page 
and date of publication. 

2.3.1.7. Submissions will generally be limited to no more than one 
letter per month per member.  

2.3.1.8. Submissions must include the writer’s name and Mutual 
number and phone number for the editor’s reference, but 
only the name and Mutual number will be published. 

 
2.3.2. Party-line Plus 

 
2.3.2.1. These are brief community notices, 50 words or less 

 
2.3.3. Special Columns 

At the discretion of the Director of the Communications Department, 
columns may be edited for grammar, journalistic style, clarity and space 
limitations. Space is generally available subject to prevailing deadlines in 
each issue of the LW Weekly for the following columns: 
 
2.3.3.1. Member Column – May present an argument, opinion or 

information about a pending issue of concern to the 
community. Priority is given to submissions from first-time or 
less frequent submitters. 500 words maximum. 

2.3.3.2. Staff Department Column – By the GRF Executive Director 
or Department Directors. Administrative staff may publish 
with the approval of the Executive Director. 
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2.3.3.3. Staff Spotlight Column – By the GRF Executive Director or 
Human Resources Director, a short notice that a new 
employee has been hired giving background information, job 
title and responsibilities. Employee promotions will be 
acknowledged along with a description of the position. 

2.3.3.4. Board of Directors Column – By the President of the GRF 
Board of Directors or any other member of the Board as the 
President may designate. 

2.3.3.5. Health Care Center Column - By the Health Care Center 
columns that provide information of interest to residents 
regarding health and Health Care Center procedures. The 
Director of the Communications Department reserves the 
right to return the submission if it is determined to be too 
commercial in nature. 

2.3.3.6. Government Official’s Column – By Government officials or 
of a political nature from Seal Beach District Two or Five in 
accordance with section 2.2 above and Communications 
Department procedures and anticipated reader interest. 
Government officials associated with an office will not be 
published after the start date of that office’s election filing 
period and throughout the election period. 

2.3.3.7. Contributor – An article or column of general interest not 
covered elsewhere. Examples are restaurant and theater 
reviews or travel journals of general interest. 500 words 
maximum. 

 
2.3.4. Obituaries 

Space in the LW Weekly is available in various formats for obituaries of 
members and former members as follows: 

 
2.3.4.1. An “In Memoriam” column is available free of charge. It is 

limited to name, mutual number and date of death. 
2.3.4.2. An obituary with or without photo is available free of charge 

for the first 250 words. Additional words will be charged at 
the current additional rate per word. Notices written by the 
staff will be free and no more than 250 words. Notices from 
mortuaries and non-GRF members will be printed exactly as 
submitted and charged at the current non-member classified 
advertising base rate for the first 12 words and the additional 
word rate. 

2.3.4.3. Specially design obituaries that include borders, decorative 
elements, eulogies and other elements are available at the 
prevailing display advertising rate. 

2.3.4.4. Obituaries may be published as news articles when the 
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person has been a member of the GRF Board of Directors or 
when in the opinion of the Director of the Communications 
Department the passing of a person is noteworthy to a 
sufficiently large number of GRF members. 

2.3.4.5. A “Card of Thanks” section is available in the classified 
advertising section at the member classified advertising rate 
for persons wanting to express their thanks for help during 
bereavement, sickness, etc., at the prevailing display 
advertising rate.  

 
2.3.5. Religion 

Space in the LW Weekly is available in the following formats and with the 
following limitations for Religion related submissions of community and 
local religious organizations. 

 
2.3.5.1. A “Service Schedule” note without a photo is available free 

of charge for the first column inch (approx. 33 words). 
Content is limited to the topic of service, date, place/address 
and name of the speaker.  Additional column inches will be 
charged as specified in document 20-2806-2. 

2.3.5.2. An article up to seven (7) column inches (250 words) with or 
without photo is available free of charge. Additional column 
inches will be charged as specified in document 20-2806-2. 
Articles written by staff will be free and no more 250 words. 

2.3.5.3. Religious organizations will be limited to publication of no 
more than one article per month. 

2.3.5.4. Photo publication is not guaranteed and is subject to 
available space. 

 
2.4. Limitations Related To Staff Coverage Of An Event 

These limitations apply to the participation of Communications Department staff in the 
reporting on a news item or event: 
 

2.4.1. Staff members of the Communications Department may be available for 
photo assignments during regular working hours. Appointments should 
be made as much in advance as is possible to ensure availability of a 
photographer. 

2.4.2. Staff members of the Communications Department may be availableto 
report on events of importance to the community. Examples of  events 
of importance are GRF and Mutual governmental events, community 
service and/or social organization events of special significance or 
interest to a substantial portion of the community, and Seal Beach City 
Council and other such meetings at which decisions  are made or 
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1. Advertising Policy

The policy of the Foundation is to publish and distribute a newspaper to the members of 
the Foundation that will serve the best interests of all members of the community. 

The general policy is to accept all advertising with the exception of: 

1.1. Medical or paramedical practitioners or firms providing goods or services that 
are harmful to the interests of Foundation members; 

1.2. Contractors who are not properly licensed or insured in the opinion of the 
Community Facilities Manager or their designate; 

1.3. Any advertiser selling goods or services who has obtained leads or entry to 
Leisure World Seal Beach by way of trick, subterfuge or innuendo; and 

1.4. Any provider of goods or services who seeks to advertise in a manner that 
would be untruthful, misleading or in any way detrimental to the general good 
of the Golden Rain Foundation and its members. 

2. Establishing Advertising Rates (originally 20-2860-1)

The Golden Rain Foundation (GRF) endeavors to establish advertising rates that will be 
competitive with rates in the surrounding community, taking into consideration the 
uniqueness of our community with respect to the Members and their desirability as 
potential customers of advertisers. 

2.1. The Communications Department will semi-annually review the advertising 
rates in use and recommend to the Communications/Information 
Technology  Services (COMM/ITS) Committee any rate changes for the 
approval of the Committee and the GRF Board of Directors; 

2.2. These are the advertising categories to be reviewed: 

2.2.1. Display Advertising 

Printed or digital advertising such as banners or other ad formats made of 
text, images, video, and audio, used to deliver general advertisements and 
brand messages. 

2.2.2. Classified Advertising 

Printed or digital advertising that allows private individuals or businesses 

AMEND
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to solicit sales for products and service (headings such as Accounting, 
Automobiles, Clothing, Farm Produce, For Sale, For Rent). 

 
2.2.3. Outdoor Advertising 

 
Any advertising done outdoors that publicizes a business's products and 
services. Types of outdoor advertising include billboards, bus benches, 
interiors and exteriors of buses, taxis and business vehicles, and signage 
posted on the exterior of brick-and-mortar locations. 

 
2.3. Other revenue producing media (such as sponsorships). 

 
3. Special Types of Advertising 

 
3.1. Minibus Advertising (originally 20-5583-3) 

 
Space is available on the minibuses for advertising. 

 
3.1.1. The Managing Editor of the LW Weekly is responsible to assign staff to sell 

minibus advertising space; 
 

3.1.2. Space rates are established in compliance with Policy 20-5585-2A, 
Advertising Rates; 

 
3.1.3. The Director of Finance is responsible for the collection of minibus 

advertising accounts; 
 

3.1.4. Income from minibus advertising will be credited to the communications 
(CC 236). 

 
3.2. Bilingual Advertising (originally 20-2866-1) 

The LW Weekly will accept bilingual advertisements that are in accordance with the 

general advertising guidelines and that meet the additional criteria: 

3.2.1. Ads may include two languages only; English must be one of the 

languages displayed; 

3.2.2. Bilingual ads must include English translations for all text displayed 

(including text displayed in logos and/or other graphic elements); 

3.2.3. Bilingual ads must be reviewed by a translator pre-approved by the 

Department head or Executive Director; 
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3.2.4. Golden Rain Foundation reserves the right to reject any ad for any 

reason. 

 

3.3. Estate and Patio Sales (originally 20-2861-1) 
 

3.3.1. All advertising in the LW Weekly offering to purchase entire households 
of goods and furniture (estates) or offering to conduct estate sales or patio 
sales for the owner or heir(s), and all advertising announcing such sales, 
shall contain the name of the person or business (Must list business 
license number) soliciting such purchases or conducting such sales; 

 
3.3.2. All advertising for estate or patio sales conducted by the owner or heir(s) 

shall contain the words “by owner” or “by heir(s).” 
 

3.4. Obituaries (originally 20-2806-2) 

 

3.4.1. First 250 words (may include photo): free of charge; 
 

3.4.2. Additional words will be charged at Current Classified Rate*; 
 

3.4.3. Decorative elements supplementing an obituary, eulogy or photos: 
Current Display Advertising Rate (20-5885-2A);  

 
3.4.4. A “Card of Thanks” section is available in the LW Weekly Classified 

section at current Classified Rates; and 
 

3.4.5. The LW Weekly provides the following rate structure: 
 

3.4.5.1.   GRF Member Rate: Current Classified Rate*; 
 3.4.5.2.   Non-Member Rate: Current Classified Rate*. 

 

3.5. Religion (originally 20-2806-2) 

 

3.5.1. Service Schedule: Content is limited to the topic of service, date, 
place/address and name of the speaker, 20-2806-1.  

 
3.5.1.1. First Column inch (approximately 33 words): free of charge; 
3.5.1.2. Additional column inches: $5 per column inch. 

 
3.5.2. An article: One article per month per religious organization. 
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3.5.2.1. Up to 7 column inches (250 words) including photo: free of charge; 
3.5.2.2. Additional column inches: $5 per column inch.  

 
*Contact LW Weekly Office for details. 

 
 

 
 

Document History 

Adopted: 
Reviewed: 

15 Nov 77 
24 Sep 20 

Amended: 
Amended: 

21 Jan 86 
23 Nov 20 

Amended:  23 Jul 19 

         
Keywords: Communication 

Fees 
Estate 
Rates 
 

Advertising 
Religion 
Patio 

LW Weekly 
Obituary 
Sale 

LW Live 
Editor 
Bilingual 

Newspaper 
Submission 
Minibus 

(Retyped 2/2/00 to replace Physical Property Manager with Community Facilities Manager) 

36



20-2806-2
COMMUNICATIONS 

Community Publications - Fees 

(Sep 20)               GOLDEN RAIN FOUNDATION Seal Beach, California 

Page 1 of 1 

1. OBITUARIES

1.1. First 250 words (may include photo): free of charge; 
1.2. Additional words will be charged at Current Classified Rate*; 
1.3. Decorative elements supplementing an obituary, eulogy or photos: Current 

Display Advertising Rate, 20-2860-1;  
1.4. A “Card of Thanks” section is available in the LW Weekly Classified section at 

current Classified Rates; and 
1.5. The LW Weekly provides the following rate structure: 

1.5.1. GRF Member Rate: Current Classified Rate*; 
1.5.2. Non-Member Rate: Current Classified Rate*. 

2. RELIGION

2.1. Service Schedule: Content is limited to the topic of service, date, place/address 
and name of the speaker, 20-2806-1.  

2.1.1. First Column inch (approximately 33 words): free of charge; 
2.1.2. Additional column inches: $5 per column inch. 

2.2. An article: One article per month per religious organization. 

2.2.1. Up to 7 column inches (250 words) including photo: free of charge. 
2.2.2. Additional column inches: $5 per column inch.  

*Contact LW Weekly Office for details.
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1. The Communication Department Head and Executive Director will use and semi- annually
review the schedule of commissions to be paid for obtaining advertising.

2. TYPES OF ACCOUNTS

2.1. New Accounts 

Corporations, companies and/or individuals that have never run/placed an ad with 
the LW Weekly or have not advertised with the LW Weekly for more than one year. 

2.2. Existing Accounts: 

Corporations, companies and/or individuals which advertise with the GRF 
Communication Department on a consistent or recurring basis defined as no less 
than 48 ads or 12 consecutive months (at least 24 ads) whichever happens first. 
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The Golden Rain Foundation (GRF) endeavors to establish advertising rates that will be 
competitive with rates in the surrounding community, taking into consideration the 
uniqueness of our community with respect to the Members and their desirability as 
potential customers of advertisers. 

1. The Communications Manager will semi-annually review the advertising rates in
use and recommend to the Communications/Information Technology  Services
(COMM/ITS) Committee any rate changes for the approval of the Committee and
the GRF Board of Directors.

2. These are the advertising categories to be reviewed:

2.1. Display Advertising 

Printed or digital advertising such as banners or other ad formats made of 
text, images, video, and audio, used to deliver general advertisements and 
brand messages. 

2.2. Classified Advertising 

Printed or digital advertising that allows private individuals or businesses 
to solicit sales for products and service (headings such as Accounting, 
Automobiles, Clothing, Farm Produce, For Sale, For Rent). 

2.3. Outdoor Advertising 

Any advertising done outdoors that publicizes a business's products and 
services. Types of outdoor advertising include billboards, bus benches, 
interiors and exteriors of buses, taxis and business vehicles, and signage 
posted on the exterior of brick-and-mortar locations. 

2.4. Other revenue producing media (such as sponsorships). 
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All advertising in the LW Weekly offering to purchase entire households of goods and furniture 
(estates) or offering to conduct estate sales or patio sales for the owner or heir(s), and all 
advertising announcing such sales, shall contain the name of the person or business (Must list 
business license number) soliciting such purchases or conducting such sales. 

All advertising for estate or patio sales conducted by the owner or heir(s) shall contain the words 
“by owner” or “by heir(s).” 
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1. ACCEPTABLE BILINGUAL ADVERTISEMENTS

The LW Weekly will accept bilingual advertisements that are in accordance with the general 

advertising guidelines and that meet the additional criteria: 

1.1. Ads may include two languages only; English must be one of the 

languages displayed. 

1.2. Bilingual ads must include English translations for all text displayed 

(including text displayed in logos and/or other graphic elements). 

1.3. Bilingual ads must be reviewed by a translator pre-approved by the 

Department head or Executive Director. 

1.4. Golden Rain Foundation reserves the right to reject any ad for any reason. 
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1. The following standard terms and conditions apply to all advertising orders placed with
GRF (The Publisher).

1.1. “GRF” / “The Publisher” - Golden Rain Foundation. 

1.2.  “Ad(s)” means the advertising media specified in an applicable Schedule. 

1.3. “Advertiser” means the Party or Parties designated in a Schedule that desire to have 

Ads placed on Media Properties. 

1.4. “Media Properties” means one or more printed and/or electronic and/or other media 

distribution channels (e.g., email, bus signs, sponsorships) designated in an 

applicable Schedule. 

1.5. “Schedule” means a schedule identifying the applicable Advertiser and Publisher, 

Media Properties and Ad(s). 

2. TERMS OF PAYMENT

The following standard terms and conditions apply to all advertising orders placed

with GRF (The Publisher):

2.1. Advertiser shall be invoiced by The Publisher on a monthly or weekly basis upon 

completion of the calendar month or week in which the advertising was published 

unless stated otherwise in the applicable Schedule. 

2.2. Net 30: The Publisher’s payment terms are Net 30 days from the date of invoice. 

2.3. 2% /10 Net 30: 2% discount can be issued to Advertiser only if payment is received 

in full within 10 days from invoice date. 

2.4. Late fee of 1.5% of the unpaid balance will be assessed at the end of each month 

after Net 30 term of the date of the invoice. 

2.5. All sums payable by Advertiser to The Publisher are net and exclude agency 

fees/commissions or any photography or graphic design / artwork that might be 

needed. 

2.6. Non-payment of invoices, deposits or advertising orders is NOT regarded as 

cancellation and the advertiser will still be held liable for the full advertising rate 

as booked. 

3. RIGHTS & RESPONSIBILITIES

3.1. In addition to any other rights, The Publisher or Head of Department on 
behalf of the Publisher may: 
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3.1.1. Immediately remove Advertiser’s Ad(s) in the event of non-payment 

by Advertiser within outlined time period; 

3.1.2. Limit credit if the account if the Advertiser’s account is delinquent; 

3.1.3. Refuse Ads placement if the Advertiser’s account is delinquent. 

 

4. Director of Finance is responsible for establishing the accounts receivable procedure and 
routine collection of accounts with the assistance of the Head of Communication 
Department. 
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Minibus Advertising 
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Page 1 of 1 

Space is available on the minibuses for advertising. 

1. The Managing Editor of the Golden Rain NEWS is responsible to assign staff to sell
minibus advertising space.

2. Space rates are established in compliance with Policy 2860, Advertising Rates.

3. The Controller is responsible for the collection of minibus advertising accounts.

4. Income from minibus advertising will be credited to the Golden Rain NEWS (cc 36).

Document History 

Adopted: 25 Apr 68 Amended: 20 Apr 71 Amended: 21 Aug 73 
Amended:  18 Sep 79 Amended: 15 Jan 91 Amended: 23 Jul 19 

Keywords: Communication Advertising Minibus 

RESCIND

44


	SHAREHOLDER/MEMBER COMMENTS
	APPROVAL OF MINUTES
	20-2806-1.pdf
	2.1. Limitations Related to Submissions In General
	2.2. Limitations Related To Coverage Of Election Candidates
	2.3. Community Submissions Categories
	2.4. Limitations Related To Staff Coverage Of An Event
	2.5. Limitations Related to Delivery And Subscriptions
	2.6. Limitations on the use of the LW Weekly Office as a Collection Point
	3.1. Emergency announcements such as power outages, water service disruptions, road closures and public safety actions.
	3.2. Community action reminders such as GRF-sponsored events, GRF Board of Directors election ballot counting or any other special community events.
	3.3. Mutual announcements may be sent at the discretion of GRF staff.
	3.4.  To opt in the service is voluntary and each person must choose to opt in to the service by submitting an email address to which notices are to be sent.
	3.5. No email address or personal information will be provided to any other entity. No club announcements will be sent.
	3.6. Notices sent out through LW Live may also be published on the GRF website order to inform the largest possible number of residents.
	3.7. LW Live announcements will be sent only by the Recreation Department or  Communications / ITS Department staff with the approval of the GRF Executive Director or the GRF Board of Directors President.

	Dais replacement.pdf
	committee action request
	TO:
	COMMUNICATIONS & IT COMMITTEE

	FROM:
	RANDY ANKENY (R.A.)

	SUBJECT:
	CLUBHOUSE 4 DAIS UPDATE

	DATE:
	MARCH 11, 2021

	CC:
	FILE


	COMM:IT agenda draft 03:11:21.pdf
	1. Call to Order/Pledge of Allegiance
	4. Shareholder/Member Comments (Limited to 3 minutes per person)
	5. Approval of Minutes
	7. Staff Reports
	10. New Business
	a. GRF Survey (p. 22)
	11. Governing Documents
	a. Adopt:
	i. Policy 20-5595-2, Advertising Policy – Fees (p. 23)
	ii. Policy 20-5595-2A, Advertising Policy – Fees – Addendum (p. 24)
	iii. Policy 5595-3, Advertising Procedures (p. 25)
	b. Amend:
	i. Policy 20-2806-1, Community Publications (pp. 26-32)
	ii. Policy 20-5585-1, Advertising (pp. 33-36)
	c. Rescind:
	i. Policy 20-2806-2, Community Publications – Fees (p. 37)
	ii. Policy 20-2850-3, Advertising Commissions (p. 38)
	iii. Policy 20-2860-1, Establishing Advertising Rates (p. 39)
	iv. Policy 20-2861-1, Advertising for Estate and Patio Sales (p. 40)
	v. Policy 20-2866-1, Bilingual Advertising (p. 41)
	vi. Policy 20-5581-1, Communications Department Advertising
	(pp. 42-43)
	vii. Policy 20-5583-3, Minibus Advertising (p. 44)
	12. President’s Comments
	13. Future Agenda Items




